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ABN AMRO
ABN AMRO is an international Bank with strong
European roots and a history dating back to 1824.
Measured by tier 1 capital it is the 11th biggest Bank 
in Europe and the 20th biggest Bank in the world. 

With a clear focus on consumer and commercial
banking underpinned by a global wholesale banking
business, ABN AMRO now operates over 3,000 branches
in 60 countries with 97,000 employees. It has made
medium-sized enterprises a particular strategic target 
for long-term profitable growth. In total the Bank has
some 20 million consumer and middle-market clients
and 10,000 corporate and public sector clients. 
Its private client business serves wealthy customers 
and their families with a total of EUR115 billion assets
under administration in 2004. Its asset management
division, operating in 20 locations around the world, 
had some EUR161 billion of assets at the end of 2004. 
It has also developed a sizeable shared services
operation in a bid to reduce costs, and create better
products and services for its clients. 

The Bank has a strong commitment to sustainable
development and a set of business principles that
closely match our own. We have a long-standing
relationship with this important global client and 
we act as its second preferred supplier of audit and
audit-related services. Recently our team, led by Karen
Briggs and Jack de Raad from the U.K. and Dutch firms
respectively, extended our work for the Bank providing
regulatory advice. We provide a range of additional
services that are allowed within the scope of both
Securities Exchange Commission rules and ABN AMRO’s
own stringent auditor independence policies.

EDF
EDF is one of Europe’s fastest-growing energy utility
companies with operations in France, the U.K., Germany
and Italy. Employing 160,000 people and with revenues
of some EUR47 billion, it is the largest state-owned
utility in France.

Although still government-owned, EDF is nevertheless
considering preparing itself for going public. Ahead of
this it was keen to look again at the provision of audit
services and to move from having three auditors 
to the more standard joint-auditor arrangement. 
KPMG member firms were keen to win this work 
with EDF, an expanding and increasingly influential
player in the European energy market, and mounted 
a very strong bid, led by our member firm in France. 

KPMG had already developed a good relationship 
with the company through providing advisory 
and transaction services to EDF. Our proposal team, 
headed by lead partner Jean-Luc Decornoy, client
partner Wilfrid Lauriano do Rego and engagement
partner, Michel Piette, built on this relationship 
in putting together a very strong tender against intense
competition. We fielded a strong team, representing 
a blend of skills, experience and market knowledge 
and were able to demonstrate we had the right 
people to meet EDF’s needs. In 2005 we were delighted 
to be appointed as joint auditors and look forward to
helping the company prepare for a successful listing.
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The phenomenal growth of mobile
technology in the last two decades
has seen the birth of an explosive
new industry and has propelled
Vodafone into a position of 
global leadership. 

Today the company, listed on 
the London and New York stock
exchanges, has some 165 million
customers—including direct
subscribers and those who are
served by ventures in which
Vodafone has an interest—across
the world. Vodafone has interests 
in 28 countries but is particularly
strong in Europe, the U.S. and
the Far East.

We were delighted this year 
that KPMG member firms were
selected, against strong competition,
to help the company define a new
vision and strategy for its global
finance team, working directly 
with Vodafone’s new Chief 
Financial Officer, Andy Halford.
This prestigious win is testimony 
to both a powerful bid presentation
by our Financial Management

Advisory team, part of the Risk
Advisory Services function, 
and to a concerted effort to 
build a trusted relationship with
Vodafone over recent years.

Mike Wareing, Chief Executive
Officer—KPMG International,
describes the win as a “major
breakthrough” adding: “The KPMG
team put in a fantastic performance
in securing this assignment,
supported by a very significant 
cast of people in many member
firms and at all levels of seniority.”
He said it demonstrated the
importance of investing 
in relationships.

Engagement partner, Scott Parker,
paid tribute to the support the
Financial Management Advisory
team received from colleagues
around the world and from external
parties. We already provide
regulatory and tax advice to the
company, but this project extends
the relationship between KPMG 
and Vodafone into strategic advice.

Vodafone
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Carlsberg
KPMG’s relationship with Carlsberg, one of the world’s
leading brewers, goes back nearly 40 years and we have
acted as auditor or joint auditor for the company for
much of that time. However, we lost the leading position
in 2000 and had a reduced role with the Carlsberg
Group until winning a competitive tender to become
sole global auditor for Carlsberg from 2005.

This outstanding win was spearheaded by KPMG’s
member firm in Denmark. It is a testimony to the hard
work put into maintaining and building the relationship
with Carlsberg even in the four years when we lost our
position as main auditors to the company.

In that time, lead partner Finn L. Meyer and the other
partners on the KPMG team stepped up efforts to
maintain links with the Carlsberg senior management
team and to win additional work from the parent
company. With the introduction of new Danish
legislation, allowing companies to appoint sole auditors

from 2005, Carlsberg asked KPMG and
PricewaterhouseCoopers to pitch for the work.

Carlsberg saw the benefits of being identified as a
KPMG global audit client—giving the brewer direct
access to member firms across the global KPMG
network, a single point of contact and accountability,
and an audit team made up of member firm
professionals with extensive experience in IFRS, 
Tax and Transaction Services. We were also able 
to meet Carlsberg’s strong demand for global
framework agreements for all the services our 
firms provide. Cooperation and teamwork between
KPMG practices in all Carlsberg’s main locations—
mostly in Europe and Asia—was also seen as 
a key deciding factor. 
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UBS
Deutsche
Telekom

UBS is one of the most prestigious names in 
financial services and is an increasingly significant
client for KPMG.

The Swiss-based firm, serving a discerning international
client base, is the world’s largest wealth manager 
with invested assets of CHF912 billion. In 2005 it was
voted best global private bank, best investment bank
and best equity house in the Euromoney international
banking survey.

The business employs more than 70,000 people in 
50 countries, with nearly 40 percent of its staff in the
Americas, 38 percent in Switzerland, 16 percent in the
rest of Europe and the remainder in the Asia Pacific
region. Listed on the Swiss, New York and Tokyo stock
exchanges, the firm has a presence in all the world’s
main financial markets.

It divides into three business groups—Global Wealth
Management and Business Banking, the Investment
Bank and Asset Management. Its Corporate Center 
ensures UBS operates as a coherent and integrated
whole to a common vision and a clear set of values. 
In 2004 UBS recorded income of U.S.$33,120 million
and profit after tax of U.S.$6,523 million.

KPMG’s relationship with UBS has grown significantly
since 2002 and member firms provide it with 
a range of services across the world, including
International Executive Services, regulatory compliance
and internal risk management, as well as advice on
transactions in the U.S. and the Asia Pacific region. 
In total some 150 partners and teams are dedicated 
to working with UBS. In 2004/5 we were delighted our
member firms won a significant number of contracts
with UBS for work in Switzerland, Germany, 
the U.K., France, Italy, Hong Kong, Japan and the U.S.

With operations in some 50 countries, Deutsche Telekom
is already one of the world’s most significant companies
in its industry. It has set its sights on remaining Europe’s
fastest-growing global telecoms company by focusing
on three main growth areas—broadband and fixed
networks, business customers and mobile.

In the first half of 2005 it recorded revenues 
of EUR29.1 billion, an increase of three percent. 
As a former state-owned enterprise, the company 
faces significant challenges and opportunities 
as it continues to shape itself for the future in what 
is one of the world’s most dynamic sectors.

KPMG member firms have been supporting Deutsche
Telekom transfer its accounting procedures from 
the German GAAP to the new International Financial
Reporting Standards (IFRS), led by our German member
firm. Working with KPMG firms in many other regions,
we have also provided support on projects involving
Sarbanes-Oxley 404 requirements, process
improvements, tax and financial advisory work. 
The relationship between KPMG and Deutsche 
Telekom is growing in strength and has always 
been characterized by timely advice based on insight. 
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